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Branding for Tourism: Case of Nepal1
Tek Nath Dhakal2

The World Travel and Tourism Council reports that travel and tourism sector is one of the
world’s largest industries in the world. Studies also show that this sector’s total contribution to
world GDP was US$ 6.3 trillion (9.1 percent) and has also been providing direct employment
(98 million) and indirect and induced employment (255 million) in 2011.
In a developing country like Nepal, tourist industry is taken as backbone of the economy as it
contributes 2.4 percent to GDP and provides 200 thousands direct jobs along with indirect
induced jobs for about a million people. The sector is also taken important for earning foreign
exchange accounting to Rs 27 billion (US$ 360 million) which is 7.5 percent of the total foreign
exchange earnings of the country. Total number of tourist arrival in 2011 was 602,867 with an
average stay of 12.67 days which is double compared to the arrivals in 1996. Despite Nepal is
well known as the main tourist destination in the international arena due to its natural beauty,
unique culture, incomparable heritage and innumerable special tourist destinations why Nepal
has not been taken greater benefits from the tourism sector has become a curiosity. However,
Government of Nepal has been committed for the sustainable development and qualitative
promotion of the tourism sector, and conservation and preservation of historical, cultural,
religious and archeological heritages and enhancing their practical utilization.
In this context, this paper examines the sector-wise tourist arrivals and their contributions in
Nepal. It also explores the major challenges for augmenting the tourism development in Nepal.
For the purpose of study, both primary and secondary information has been generated.
Secondary information will be generated from the publication of the Nepal Tourism Board,
Nepal Rastra Bank, Central Bureau of Statistics, Ministry of Finance and the tourism
associations. Interviews have been taken with the governmental executives working with
Ministry of Tourism and Civil Aviation, Nepal Tourism Board, tourist business entrepreneurs
and the tourists for generating primary information.
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